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Trail-Related Services & Products
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Re-orienting your
business towards
the trail

Examples from Other Trails

How trail-adjacent businesses have pivoted to embrace trail users I

Mon River Trail, WV Erie Canalway Trail, NY Mesa County, CO Katy Trail, TX

$6 Million annual visitor spending in $253 Million $190 Million $18.5 Million
Morganton, population of 29,000. in annual economic impact. in economic impact from in annual economic impact.
2020 study 2014 study outdoor recreation. 2022 study 2012 study

Smaller Investments:
Activate the facade

- Paint
- Screening for HVACs / utilities L
- Rear windows converted to take-out %
windows for trail users

. Add awnings — T
. Porch or yard space defined
- Landscaping

-Shade elements

-Decorative

-Clear sight lines from trail
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The Swamp Rabbit Trail, SC

Local Identity

- The trail has helped shape a regional identity of
recreation and hospitality

- Businesses have grown and been created
thanks to high trail use and increased visibility

- Even non-trail related businesses have benefited
from Swamp Rabbit publicity and identity

Trail Destinations
- The Swamp Rabbit connects downtown
Greenville and Travelers Rest, activating both

with an influx of trail users Razorback Greenway’ AR
- Nodes of shops and restaurants along the tral "
Larger Investments: foster trail activity and economic development Amenities

With access & trail views - Bike racks, air pumps, and outdoor seating used to
support cyclists who stop In to eat or shop
.- Seating areas and entrances face the trail

Activate the space

- Paths connecting trail access
point to building

- Connect front entrance to back Increased Spending

of building —— - Greater access for everyone has generated more
- Side or rear entrance for easy - customers

trail access . Tourism spending

. A 2018 study showed $27 million spent annually by
out-of-state visitors

. Outdoor seating / Covered
areas for seating

- Mural / Art facing the trail T B i el resources to help your business become
NS —— — ‘ more trail-oriented at HCGreenways.org






